SEMESTER-V
COURSE 12: ADVERTISING AND MEDIA PLANNING

Theory Credits: 3 3 hrs/week

Learning Objectives:
The objective of this paper is to help students to acquire knowledge on advertising and media
planning and to acquire skills in creating and developing advertisements.

Learning Outcomes:

At the successful completion of the course students are able to:

Understand the role of advertising in business environment and understand the legal and ethical
issues in advertising. Acquire skills in creating and developing advertisements and understand
up-to-date advances in the current media industry. Acquire the necessary skills for planning and
advertising media campaign.

Unit 1: Introduction: Advertising- Nature and Scope- Functions - Impact on Social, Ethical and
Economical Aspects - Its Significance — Advertising as a Marketing Tool and Process for
Promotion of Business Development - Criticism on advertising

Unit 2: Strategies of Advertisements: Types of Advertising Agencies and their Strategies in
Creating Advertisements - Objectives - Approach - Campaigning Process - Role of Advertising
Standard Council of India (ASCI) - DAGMAR approach

Unit 3: Process of Advertisement: Creativeness and Communication of Advertising —Creative
Thinking — Process — Appeals — Copy Writing - Issues in Creation of Copy Testing —Slogan
Elements of Design and Principles of Design

Unit : Media Planning: Advertising Media - Role of Media - Types of Media - Print Media -
Electronic Media and other Media - Advantages and Disadvantages — Media Planning - Selection
of Media.

Unit 5: Analysis of Market Media: Media Strategy — Market Analysis -Media Choices -
Influencing Factors - Target, Nature, Timing, Frequency, Languages and Geographical Issues -
Case Studies

Activities:
e Students shall individually choose a local or regional advertising agency, visit, study it’s
processes, strategies, business aspects etc. and has to submit his/her Report not exceeding
10 pages in the given format to the teacher.



e Max marks for Fieldwork/Project work Report: 05.
e Unit tests (IE).
e Survey on existing products advertisements

e Creation of advertising on several products
e Invited Lectures

e Hands on experience with the help of field experts
e Debates, Seminars, Group Discussions, Quiz, etc.

e Assignments, Case studies, Compilation of paper cuttings, Preparation of related videos,
Class exhibitions
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Practical Credits: 1 2 hrs/week

Lab Exercise:

Creating an online advertisement using MS office or Computer tools.

Selection of Product or Service - Target your Competitors -Creating Brand Image - Develop a
theme with slogan - identify core group - priorities message- Media Selection

Creation of Advertisement using MS Word or the PPT

Creation of Shorts and Videos in YouTube

Uploading Reels and Stories in Face book and instagram



