
SEMESTER-V 

COURSE 14:  DIGITAL MARKETING 

Theory                                                        Credits: 4                                                 4 hrs/week 

Learning Objectives:  

The objective of this paper is to help students to acquire knowledge on digital marketing and 

various social media marketing..  To impart skills by involving students online and email 

marketing. 

 

Learning Outcomes  

Upon successful completion of the course students will be able to;  

Analyze online Micro and Macro Environment and Design and create website. Discuss search 

engine marketing and Create blogs, videos, and share  

 

Unit 1: Introduction: Digital marketing: Meaning – importance – traditional online marketing 

vs digital marketing – online market place analysis Micro Environment – Online Macro 

Environment - trends in digital marketing – competitive analysis.  

 

Unit 2: Web site planning and creation : Web Site: meaning – objectives – components of 

website - website creation – incorporation of design and– adding content, installing and 

activating plugins.  

 

Unit 3: Search Engine Optimization (SEO) : SEO: Meaning – History and growth of SEO –

Importance of Search Engine - On page Optimization – off page optimization – Role of Search 

Engine Operation- google Ad words – Search Engine Marketing: Campaign Creation – Ad 

Creation, Approval and Extensions.  

 

Unit 4: Social Media Marketing: Meaning of social media and Social Media Marketing – social 

Management tools-strategy and planning – social media network – Social Networking – video 

creation and sharing – use of different social media platforms - Content creation - Blogging – 

Guest Blogging.  

 

Unit 5: Email marketing:  

Meaning – Evolution of email – importance of email marketing – Development and 

Advancements in e mail marketing - email marketing platforms – creating and Tracking 

emailers–create forms – create opt-in lists – mapping industry trends and eliminating spam 

messages.  

 

 

 



Activities:  

 Students shall individually undertake an online study on any aspect such as Analysis of 

local online Micro and Macro Environment and make a trend analysis of digital 

marketing, and to submit Report to the teacher.  

 Organize short term training on Digital Marketing in collaboration with local or online 

skill providers.  

 Seminars/Conference/ Workshops on significant and emerging areas in Digital Marketing  

 Real time work experience with Digital marketing service providers.  

 Arrange for Interaction with Area Specific Experts. 

Reference Books:  

1.Digital Marketing for Dummies by Ryan Deiss & Russ Henneberry, publisher John Wiley first 

edition 2020.  

2. Youtility by JayBaer, Published by Gilda MedialL C Portfolio 2013,  

3. Epic Content Marketing by Joe Pulizzi, McGraw-Hill Education, 2013  

4. New Rules of Marketing and PR byDavid Meerman Scott.Wiley, 2017  

5. Social Media Marketing All-in-one Dummies by JanZimmerman, DeborahNg, John Wiley 

&Sons.  

6. Digital Marketing 2020 by Danny Star, Independently Published, 2019  

7. Web sources suggested by the concerned teacher and college librarian including reading 

material.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


